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PERCEPTION OF BEAUTY IN THE
MIDDLE EAST REGION
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How different culiures perceive
women and beauty across g wide
range of regions and diversity
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THE GCC IS A STRATEGIC MARKET WHERE
LUXURY IS KEY

- KUWAIT
L 43 MILLION

BAHRAIN
13 MILLON

2 3 % » zq?mum

©f the Middis East

fart
SRR C oy
OMAN
41MILIDN
SAUDI ARABIA
324 MILUON
GCC 55M INHABITANTS




& AA FE AFRE 939 29 (ds) of 1129)
TEolA GCCH7Ie] ATt EE

el 63%E AA

GCCH7hll A= gME7t Ta8 A4 A<

GCC=7Fe] PYMe] By wal AR 2002e] (g8} ok 2% 331019)<]
GCC=7e] HHE] AlellA eAe] JE wplle] ApAghe B T&
44%7F UAESY

GCC=7F R19h= & 5,5008F0lat, AR (3,2401H), UAE(1,010%H9), F-4l°]E
(430%F1g), Luk(410%7), 7hek=(270%), vhel 1 (130%) =<

AR O] B AT AR 79%7F A= RIS

UAES] 7% <3t A9 12%7F AF=rglolar, Uw A 50%(dolrlelel), 23% (T
=7k} obghl), 4% (FokrlokRl), 4% (A FD) <

YN & T2 BA= 239 57%7F UAE A=v, 43%7} #33749]

GCC=7E A9 60%7F DHYR At (1980t Z¥E~2000'd ] Z7E S A

Doy A= 30tiEu gRHe] lal, aAbEe]l woen, & TuigE Zta

U Al 59%7F A 3/ ol Mz AFS Fuldt Fdlol glal, UAE

Aade 22 FuAug 23 obAEE 67 o) o 4t

WA Aol 59%7F AR AEI Ao Bl L, 30%7F AuHSl AER

o GAe AEe A anlstn I

2y d At 97%7F HAME AES FAREW FUAT AFoR A gl
3, 90%7F HEsh & =efuba dep 2 £ 9lE AE

Apetiotaiulobrl AAA 7 we vlTIo AAB(3E] 9,000uH) 7|28 zky

o) o
PAH

AU Al S4e Aagel Holuhi, olFe] 93%7h £Ar|Tlol(FF1, el

2% QleEa $)E AEST U8

3
U Aol F@sA e
504 ol el wlojulite AER el
AT Bk AEU AGAZEE 16,447,

g

s wlas A 2 Apolzt gle

<deuyd Ao} wlolH] ] Adje] YA E go] = >
AN ULTRA CONNECTED POPULATION
All luxury shoppers are going digital — not just millennials
Millennials ~ Baby boomers
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INFLUENCERS ARE
THE NEW MASS MEDIA
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@hudebeauty
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@ascia
2.5M followers
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@therealfouz
2.5M followers
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2.4M followers
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