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SHAE M U3 EEtAE AL L 17| H|7|E 371, AR MEEE 52| 0IFE ’%Eﬁf AL} ofof|, 2tH= o7 | A
MAH2 ‘a2t (Circular Economy)2he 21212 S4A0 2 MZ2 X2t7|E 205t QUL =2t 4A= Tt {222
HOo{A, AHAQ| 2= lih-AH|-H|7|2= MY A2 E hASts WAlo =, HFC| A RE 17| 0|5 22|7HA| A 20| ZA
A JH|E 20|11 YA 2tF IS 2|Asck=s AS SHE Sttt +2tFA|9| 542 Haed| 17| P2 20 |E 20i| 2[R
o1, M F710]| A EAURT(2AHUTIA HIET)S HASHLL, S| it AH| 12 A E &7 WAIC 2 M HA 5=
O 245 20t
SIAE mj7| 20| Z|ET7HSA0|M Q] AL ‘@) Y= The circular economy model
E003} ‘@) R|47Hs 5 CIRLRI o) QICH HA, Y8 E Less raw material, less waste, fewer emissions
Y CHAlE, 2B AR ABS 0, Al 7SSt A
S Ao = EES= A|A-MO 2o MetS L
SICH A2 HEEH0| =2 AM(B0], Rl 25 Wil
S)20| Mt MEsH = EH|3} 753 HI0|R 7| @£
HF 9I20| AH8SI7H SIS E|D QT SHH, 5+ it
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7tA HIEES 60% Ol &Y = UL
A&7tsst LAl HHAl= HIFE +=F27| At Z
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management, residual waste)2.Z 0|0{ZIC}.

Source: Milovi¢, T. 2], “Circular Economy as a New Concept
for Sustainable Building Development in Serbia,” Lecture
Notes in Civil Engineering, vol. 489, Springer, Cham, 2024

1) Robinson, C. (2024) Psychology Of Product Packaging, How It Plays Into Profitability, Forbes, Feb 28, 2024.
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1) K2 8719 ZYst A4 =0.44 x R2IH 7] 27(g) X (BAIZZ/0.9(m)) 077

2) ALY AL = 2 S2 B3 7| HH WY g)x 8713 WA Ei AWY7HSS AR 01910] A(@)/8710) Hrf 8(mL)
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Global Recycled
, Utan ar
1. GRS(Global Recycled Standard)

GRS(Global Recycled Standard)= &2 A AtEE, 35U £HM(Chain of Custody, | & £ZFEEH 2|E HEVR| A 2t
d= 3, AR AY(ZH eS7|7ILO) 7|& &=, Foll 2= ARE Aot 2+ 22| (H|HA]-=AHRT|7|E S)& AI3A
AS5h= IAHIA WUt QIF A O|C} GRS Q13| =8 MEE A3 A

OflM 2 SHEA-AL2|H Folf FoF 2|48} O2|0 AH|AY} A|&7Hse MElES
SHOZ HEUM MEE AAH2| HIES =0I= Ol 7|0{5k= AE SH Q2 Sict,

01Z 7t55H |AH= 1SO 14021 2! FTC Green Guides 7|20 L2t Ho|=l A&’ A2, AH| H(pre-consumer) 2! AH|
2(post-consumer)di| 17| = 2| A|Al(waste stream)0f|A 2|0, HF L= FHR4AE AR 2 CHA| £YUE M= E 2[0|5
Ct. A1 20l 2|4 20% O| 42| MEE A7 ZSHE|0{0F GRS QIS S HE 4= UM, AHEE 0| 50% O]y ZR02t GRS 2t
HE S0 EAIZ & ULt

42l Textile Exchange= ST 7[2t0|A| 2t2|3t= RCS, GRS, RWS(Responsible Wool Standard), RDS(Responsible
Down Standard) & QS0 Cict E&F = Materials Matter Standard& 7H2ot1l Q/Ct 2025H0]| 2|& E=2 YWHo(,

e

RS 2151 229t AHto| EXA O 4 AHAF T}

—

= A
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LB 2H 2|
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A 51 X=]
4 IEE ¥u T SOl Hae

o

=EEN= 7|82 7|2 B Y BEE T HUHs QIS ZAtE 2T +~ Ut 2026 =R E{= S8 HF0| 2|F2tE|0] 7|
ZUS=S U v W B, BE M- eIF2 Se 220l w2t 2lE ool

07| A 71 TRASCE ZHAAY

TRASCE(Traceability Alliance for Sustainable CosmEtics)2 Afdl, 2|, O AE|2, C|Z, A|N|O|=
51571 22 HE| B0 20 17| Y-2= BIA HOSH S S0 Y HAAPOR, 9 2|22

4
3= L GRS & 4| Q1S 35 es AAZte 2 2A-Z[/SICE Transparency- OneOIEt—% HES S
HHE U SSZAI SEY W A, 15, 324, 718 0|3, ASAM(GRS §) € HIO|HE HAIZICE 3]st &
HotA| Z2|Stot SEY W GRS Q1 S-S AAIZte R 2 4. 4SS £+ 0 0|8 ENE S5Y 2|AT 24, 7
M AIE, A B S2 F2I5t UCH?

@'—BéA @ cLarins  Cosfibel | gpaciosa Dior

ESTEE ® ,

[AUDER St A eor LOREAL  MEBRCK
@ >

NEYRET  QOXE SENSIENT JHIJEIDO sisley

1) Textile Exchange &4 40| |
2) Textile Exchange GRS Implementation Manual 4.2
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SIS S 5= 23| 2120

=]

2. ICSS(+)PLUS

22 | 4517| 2lel CHA| 2= (Alternative Feedstocks)2]
Z5t= A RlEs 2t 3

ISCC+= 2HEA|2t HIO| 2 BAH| 20| HMeks
2N, 55| 17| & SetAE Lol Ik Meks JHE35hs S/ E JHRICH ISCCHOl|A 2
T2 A=, HO0|R Y=, Ao 7|8 YE S5 LS 38t E= 7|A|1 A AHEE SHS Sl AL
ISCC+= MA| SET0A 0[2{3 f=S0| MdLtS 2lol EtEl= Y S A d™¥(Mass Balance) 4! = 22|13 22|
(Physical Segregation)E &dll FE5IAH| =AY + U= US AAE HA-2F5tLL JUCHD
Y 2] 23X M EE= S AAZ, F=o £AUREH 715, He A|IFE A Z, BHE, 2T &
22U AAof| 22 RA&7tsY 2|t A JHsM(Traceability)

ISCC+= EHY 40| ofd M| 55
HIZO| O|27|7kA| =& THA|0f| X ?_% | 012012

2 stHst A 9lom, Al2|AT}

Mass Balance

Certified material
Segregated in bookkeeping

Segregated in bookkeeping

Non-Certified material

1) ISCC+2| 34 EW[0|Z|
3.1S0 14021
A BFQ1ISO 140212 HEE &R, MEE 7t & 2Ed TS 2 uf Zo|, 80, #7| W, 39 A5, AS HAE A4
- SAI0H 7| 0| ALAL A E0f| AHEE HE AHBS ARA| M2 Mot Il H2tof 5= 2|2 AMIAISICE 7| LHR0l|lM 22|t AL
= EI-“é'(SGS Green Mark)2 E35l|A 5+, siiEt Ot3= A
0I5 A= Y 35 Y,

A 915 9, Pl U 22 SO B4
28 = HIB(314 5% 0|42t QRIS
LS B2 AL, AT B AL SO FHEICY,

@ Bottle

SGS & IS0 14021
@ >95% post-consumer

recycled content

St= SPICE(S 2 312E 1712 A|&7HsA OILIME|E)2| A
Al ZHEHol-_T’_ Qlom, SGS'— ERfAE(EE

2|, A S 3001 79| 22 SHYE HHETH 20

70| EEtQI2 SHYE lLH5’I1'°I 5%4{“; TS 7|2 I 1SO 14021 22 S T4

PET, PE, PP, ABS 5) & CIot5t A{o| I7|, SHAE 17| 2 Sof| HEE = 91ZS MB35k QUCt
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EEEUEE

AEE m7| e A F F0(0f it 22E QIS2 F 7HA| - MR EZ|F2|3|(Forest Stewardship Council, FSC) 153} A2l
Z 5 =Z23-(Program for the Endorsement of Forest Certification, PEFC) Q50| QICt. 2t= ZA| 7|£0| YEAHCZ
AHEE|= YAO|R|, 22t= 2t Z77t Ame| O 0] Fetsh= A QISH =5 OFA- A E- Al = U=E 518310, 0|23t =22
st QAE =7t M| 4= AHS= f20|Ct

1. FSC

FSC= Z0[et ool = J2|1 0|52 =7t El= MEQ| A&7tsdS F7Iehs 230t A&7tsdol= U7t A2te =
22|MEE 2510 HE7HA| 2tE2{Q HOIM ZASHA 2|2l 1, s Al F2Uaf eSAHS2| QM LS IR 2|2t5h= Z0|
=T 2S5t 0| ZHEC O LOp7L of 2] gmetet 29 HES YRS 6YE - As B35S T2 = | 3
1 QU0], 71 2 OFL[2} AB|ARSOA B2 A2|1E 21 QLY.

Tick-tree’ §l-L}7 2= FSCQ| S4 2110|0H, 0] ¢1F2| EY|0|E D5 = ® E= TMO|CH HZ0| TiEl= =71oIM2e S5 &
EHOl k2t SR, TUoAE ®ZT AFZELE. FSC® 1t )IF RHSE O] RO LiSh 2I9IES SHelg & U shELE.
AH|ZHA AEE 2[E HE AMRE= 4 E= 37[A 2 20| ZICE FSC 100%, MIX, 12|11 RECYCLEDZ} QICt.

tol

www.fsc.org www.fsc.org
100% RECYCLED
From well- Supporting Made from
managed forests responsible forestry recycled material
FSC® C000000 FSC® C000000 FSC® C000000
FSC 100% FSC A28 (RECYCLED)
ZO|E UE= Ol A8 =49 0| A=t
100%7t FSC7} 155t 100% M= |z

LM A=

* MIXE 20244 7|2 From responsible
sources 0|A Supporting responsible
forestry 2 HAL|AS
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2. PEFC
MEQIE SlZ 2 73 (Programme for the Endorsement of Forest Certification, PEFC)2 199910 AR AHHZ 7121
ARAE0| HE7| AR QIO R R F2 I7t M QIF A|ARI| MO F2H HE, H|F2|/H|YE 7|72 Y& UL

PEFCE MEQ| HEY, 22| WY, AF ME/Z2t B MLt w2 2 A 2 AGER LYY S 125t0] StLte| THBEES
2 7|ES Felots 32 24 3710 GAIE OILIMEIEZ Q1SS FOISICt.

PEFCOi|Af= =01l ThSH 2150l oAM= OPEFC 15 2t @QPEFC MEE 2HE, & 72| AIF 2t S HSSHCh OPEFC Q!
2HAR A Z0| et A L LR 7|8 20| 2[4 70%7} PEFC Q1SS 22 E<, 0| 2HE S AIE0| ARSE 4= UCH LHHA] 7~HE
= PEFCOIM SAISk= 220 2 =T 20]0{0F 5HH, HIF0| =2 HA|7F U= EH2| M F LIF 7|8 A =7} LetE|Z] 2ot
Of SiCt. @QPEFC AEE 2HA2 AIZ0| MEEE L3 2 LR 78 =T ZehEl Z2, MEE 2tAS A8 = UL

oI'IJIJ

PEFC Certified PEFC Recycled

This product is from | '\ Promf)tmg
\ ’ sustainably managed t ’ This product is from ‘ ’ Sustainable Forest

forests, recycled and recycled sources Management
controlled sources

PEFC PEFC PEFC

PEFC/XX-XX-XX www.pefc.org PEFC/XX-XX-XX www.pefc.org PEFC/XX-XX-XX www.pefc.org

A G g s y

© PEFC 23 24 @PEFC 48 24

(OPEFC 215 2t == QPEFC M8 1S 7|1 U= SIMe| F2, SH0A|, Al ™ CSR EuA, OFAE Az, 71221 2
HE2AM, 0iZ W ARE ZE5I0 EE2E = A= QSRS 2PES M2 MEE 4= UL,

rIr
ol

4

2025'A 48 PEFC 4 EH|0|Z| S/ 7|22 2 5774 =7t 2| (=7F 2e| 7|42t 3371 =4 o[ 2AZt 2|¥S E/Rst UeH,
F2 82 Ot 7718 O|LME|E H(p.36 5 2 Z=X)0IM =g & ULt JLHOIM = KFCCet 22 Q1SS S8 8% 27
ofief elEute| &= 1Y = AA 2AS0| 7+SSIT.
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Sk A2l 01=9Q) |-°,:§|(Korea Forest Certification Council, KFCC) T2 1242 ZLHj0j|A 85|, 20155 PEFCO|| =7t &=
7t =, 2018 6@ 29 sliF T2 12H0| 515 YLt 0|2 oh= A+ AUSURSI(KFCO)Of|M 7HESH LHEHRIS BE2 2

H 2TAMEE SFStE AAZ AL ULt

KFCCO| 2T LIR(IY4, Y40 EfF01ES 281121 0|0, ¥ 3 0f3s 3 Aol et QIS HZ0) 0|2 21 9l
Ch. Z, AVIOIA ASARE] 26| 23 QAHZO| Ut AIOIA LI QAHSTH 40| 9411, QIS E HES 72, M2 SE, Hujof o]
2 IH0j 2 210| JH55tD A|47HsE 7|20 ufzh 9EE AU ooj3it,

[

xx% (D)
Label name (E:} | A / {

KFCC claim line one H'-f:k :

KFCC claim line two Q/r s

KFCC claim line three T T p—
KFCC claim line four ; : ) &

T
K F ‘ : ‘ : kfce kofpi.orkr (:G:)

© KFCC/00-001

A KFCC 231(3}), PEFC Q1= 21#(2)

@® KFCC 211 : KFCC {8 21 At
® TM 013 : KFCC E|0|E0T 2N Sat HA|

© KFCC 21 2lo[MIA HE : 9 FAf2|= 2F712H(00), 215712(01), B FLS(02), Att= Yit-7E
215(03), E2&(04)2 + —E— o, 7| MAf2|= Q1S2| +4H 2 S 2|

©KFCC 21% 20| BB (%) : KFCC 915 Bz0| SR Hlg
© 214 012 U 244 AZHSEA : Y2 E2 22

© KFCC HIALO|E : kfcc. kofpi.or.kr= 2F7|0|LE QIZZ 11 ALE 2IO|MIA S wigst 4 Q1= JSHS 12
CIE 7| 2o YAO|ER Al 7Fs

* QZEHAO| B E 24 HIE EAISH | EA| 2 ER0 0, ©,6, G Y= += ULt
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4. SFI
A|&7tsst 41 O|L|ME|H(Sustainable Forestry Initiative, SFI) Z2 122 S0| X|Ho|AM 2850, PEFCY| 2001E 7t &,
2022 58 17Y SFI Chain of Custody(CoC) E& 5012 B0} PEFC A& 21 E AlE0l7| floll &%t QIS Ex2o0=2 ML
QIYE|%CE. CiTF, PEFC 214 B8 JH5 Ot K2 3(p.37 &) Ol SHoIgt 4 iCt.
PUSTAINABLE  Sriapa zoi= 22 522 Q1K 2140| ICt. 20| 0[2/0] PEFC 91% A1 e 27}
INITIATIVE SFI 320 ZahE 4= Q=5 Sk PEFC 100% ZHZE QAE2 XZE2 SFI 100% 2HE
e i Ol estodY 3 AMBE 4 QICh 210k 512 7|Q10] PEFC Q152 W A9, S0| A% 2% Al SFI afl A}
Recognizing Global Standards @S HIO| ¥S 4 QUCL Y 7IFL HBE(O] YA DY LA ALSE £ YT 0IF £
f ts.
srionoc HAP7} Q43 15 21 BE5101 AH|ZE 2OIA 2123

ASFI 228 53 Q1% apy

ot 0| F0| 7ksaH 2Lt
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EUS| S1YE YIS Ij71 U218 ZSISHs HiZ0l= AEUS TH71Y FE(PPWR), AESG BA| 2 B3% AAF A(CSDDD),
A 2|£7H53% BAI(CSRD) 5 2820l 14 2910] ULk 3 FAISES HRHO[HAE BRHOR HBE|DR, 27| Y
ofl i3t 22 91F BSS S3 AUYOR FH| hSS & 4 T

HE ZEH A0 YIS F2 P EULE 22|, 201 A ZEF 913 50| 40| Eit. 20j0] 22 SYE REUHS
(FOLE, B2, ME2} OOFE 5)2 247153t TH713 ALSO| Chat A1 710|S2tol2 43I0, T2 LTAES HES| AAISHH,
AHIZHS07 212 HZOIRHE HE AF FE|D2IS BHS0] SO0} ABZHS0| B AH|S & 4 U2 QESICE Tf2pA, 20|
22j0| SEAET B0 HAMS M 0|2 OILIITL, HHE RO S A4 A BEOE HAE A2 & 4 ULk
I 22 SEHE0| AS7H53 1714 915 LLEOINE HES S1HE 95 YA OI0IET N|Zat 12| 1 REFRE|0| 1% 2

J#S LR QU

amazon SEPHORA

Frustration-Free Packaging Conscious Beauty

2. SUSTAINABLE PACKAGING

conscious

& beauty g§
o ki

The Beauty Dropoff

Sustainal v
Packagin .. - -
Through Consqigu»"‘-

we'rerecogr” 4 © us 6@

efforts to’ \

- n e To quali < v ¢ c
. ™ Y © = s
; packagi ¢ — @ - ~« nt
PLE DG - - o mustbe o » A . Can,

Y

FRIENDLY == ' T || reededo % Ny
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Amazon (O}0EE)

. S2¥ {FSH'Ee A&7Hset 7| ¢

|5
[y

1. ‘Frustration-Free Packaging(FFP)’

OfOFZ(Amazon)Q| Frustration-Free Packaging(FFP)2 1124
218H4 o7 |4 T2 JHO|CE 2008 X3 = E O T2 M2
+/2M, 100% HEE 7ts
H25}

3t Ii7| 22 A SR BiCh FFP 7|22

H25F Z2tAE| 117|223} #H|o|E E}O], S2|AE] H(Blister Pack), CIamsheII zZ, 0
g = U= SO0 78t oi7|1de=
5 2 H|8 0| 7|o{SiCt £3], HIES
dE 20|10, 28 YO A3l 'HH| =

AE|ZE AXO| AZA, ESIAE EIO| SS
CHAIGHOF BiCt. FFPE R|47HsA Qo &, &
Bl0] AH| ZZo = HiSE +~ U

= AI7{5taL, & A
=5 25 qh=g 17|12
_‘_l _Q_l.ol- A OIEE I-h J.LEJ_EHO“:'-

OFOIFZE Ships in Own Container(SIOC), Prep-Free Packaging(PFP)
2IEHE If7| Y Q1S5S 2YsHH, EHMELL G| A&7tse 7 |- LA =
Of2fet M2 218ty 4H| L2E 5511 UEEE F0|= SA0, Etx HiES
SHZ0 = 7|03t
7SS OME AT =
%Aloﬂ E-I-A'iol- A

J% K E Sal &
= QL. Bt 22 A5l 22
=250 RYE=HIE

QICF. 0[0}, FFPE

[e] X=X =0l0

0" A|"9'E| ZHE°| o= =2 0O

A&7tst o732

21817 17|12 Q=02 22| 1 ULt
FFP 2132 913t 710|E2t2
@ 100% WL 7Hs3 A= ALS
v EafAEl m2ku} #|0o|E EfO|, E2|AE T(Blister Pack),
|
/ Clamshell =3, TH{R|, AE|Z2ZE AZHQ| 2=, EQIAE EIO| A|A
4/ v FSCQISS 2t2 S|t Z0| 7|2t A= 7|3 Met

g, =& SN 27t ZZO = Qg BiSaYo| 2| H S 2|2
22| 0[2HE AHASHL oM, BFdut AHAH FEE SA

HSO0| OfL|2} H|E AZo|I2t= &

Sf

|oH|

2 27} A1zt

@ 2412 AutA2 5 T|7|A CIRLI M|
v 719l Z i J|EF B2 AFRSHA| ILE 28 LY 10| 7H55HOF 3
v OHIAIS Qf3f| U E ZBLAE H|0|S Et0] T BRI IHF | 24 H|HA

Al A 7 |- HIE

.1
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2. Amazon Climate Pledge Friendly (CPF)

OfIE2 A|&7tsd USE AHESH A NAIE EE5t= H =30| &=l
JES ZXSH= OMtE 2HY 2O 2, A3t ASS U2 HIZF A

MM 2 QYsliF= HE 252l Climate Pledge Friendly (0|5} CPF)

= x1|g-3f1 ALk a m a Zo n
zo OkAf ATNNA| EbA

= =
E% =71 2ol A2 = A= H3BAL 2AUS 712 D AA| Q1SS Sdlf AL7t
S8 71&S 55t MES ZREH 0] Z2 30| Z045HH HIE0|
OI'UF—?-_“-OI JHeESE AFA| Q15 (Compact by Design S) L= CPFEZ ] 2H0]|
M E5h= A3t Q1SS 2lS5H0F STt
CPFEfHE x| Ao 2 CH AE0|| CPFE82
E ZA|0l= ME=[A| =Lt SAM7A| OfopE L EA A SHYE, 7HHEE

= HIZet 7| 22|0f|A CPF Q1SS F2ket &2 50Tt 7H 0] 40| ULt

=
2
rol

=

Check Point

@ CPF2 BE T UM XS HoisiLte?
> Off LIZIE 91 3 3iLt Ol4oll ©J3) AIYE|= 3 CPF Friendly 21242 248 4 iCt.

@ CPFoj| Z0i5i2{H H| 20| EL}Q?
- 0l4 2, Amazon2 AtAS ZH& HIZ0| sl =2 & 375HA| Q=L

@ crrep 2
> 1740 i_% Aot H|1E 0| R|ofl HHR|7H
HA|E|H,

@ Ui H=o| cPF
> A 20| AHAS %é—ﬁHOF Aol
Z71915}0] Contact Us
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https://www.amazon.com/b?node=21221608011
https://sellercentral.amazon.com/
https://vendorcentral.amazon.com/gp/vendor/sign-in
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= =

o= =, T

FAE SY2ZM HIF HiS Al B BIEZZ0| 7|05t HIES a2 RO E L,

COMPACT
BY DESIGN

: ® [OtORE AHAH| 2181 Compact by Design products 2132 A|Z0|Lt Ti7 | 20fA A+, £,
[ X o
e

FHZA & SEAE
e gy, g g
ﬁ —— y - A y
NOT COMPACT COMPACT NOT COMPACT COMPACT NOT COMPACT COMPACT
BY DESIGN BY DESIGN BY DESIGN BY DESIGN BY DESIGN BY DESIGN

£ 7o) h710| SUB HIE TS /AR TIE AR O HES 52510
4 QIOLETH42 TH7IY ALZ TH|Z HESI0] ABe| 27|t A7} B1S S5 7 1 4B O
oS 22

B2 5140|A0| ks

v IIESENELR Tkl H4ES

Check Point

25 A 2 T e Z2 A

HEFD(7t2 XM 2 xZ0]) inches® HEZEZH ibs
TR B oz(fLoz) TR B oz(floz)

inches3x ibs)
0z(fl.oz.)?

|Z2] 21l inches3
9| 2| pound, ibs
g2 oz(fl.oz.)

S obs S S S0 HEY A2 (37,38 £ 4

2025 4& 7|F, OfOtE S E 20F M7 7HH 12| Best Seller &2 2074 X &S 2415t A1} Personal Care 7}
Bl 22[0f M2F Compact by Design 215 ME2 2717t JAALE. 0]2| Foot, Hand & Nail Care, Fragrance, Hair Care,
Makeup, Skin Care 7tE| 2 2|0 M= QIS HF0| GIRACE O|HEH 2S5 S &

= 23 2SS BA 2 MES0| gtz =2 =7I&
7| =5t QAT CHEE O] Q152 &3l olntER2 21T MES =5 st &3 JEE MSote S tletd 2H|
£ ooty g E gMAlE RE7se 7| S st s A2 5, 0] £ St E YA =
Y= 0|2 A= o SElTt.
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https://m.media-amazon.com/images/G/01/Wisp/landing-page/compact-by-design/Compact_By_Design_Thresholds_and_Additional_Information_12_03_21.pdf
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oo [OHFEO] 21MshE A 33 93] EU of 3282 QUATEU)IA 1992401 BB U IS HER,
S| B Y AHIATH SREHOR A4THSSICHE 22 RESHE B4 2RUOICE 84, AR, HI0f 0127k
colabel | HIE 4T F710 A S0l B F30l 2E HUS BT (712 HF ChH), R3) SUE O o
] g gEiIL, ME IR, MALSY, BN U MBS H5S TIH610] IS HOfBICL

1) EU Ecolabel 24! £1|0||

O|F, BFYE, M, HMAAIE, 7t S0| AIE S 80
HEDY, 219 S| AlZat Ho|d 28 2 2%, 0| AEEE AFE SOl 22

Hgrhat

i ool HZ=0l HE SHYE AHE 180= BlF, ofF ALY,

**Personal Care Products 1,962 #|Z 2= 2=

EU 0f|32I'#2| Cosmetic A= CHA A& 7|=

AN NN

7|y E= S8 17| A8 =4

AL7kss AR 0M e

AJH=5} HIAl O & XCHE| ThoOt AR

S 420 3 e 54 A3 7|FS F45Hs HiE0| Mol Qo2 B2
HENS AT EH U ME
HIYE3HE 77120 Chet FAst 7| 48
ALE S| 22 2YY, SUHO0| REY, YA S40| U= =2, 19" 22 (SVHO),
Lte2 2, LA 22 7tS40| 2le|7 Lt ol del= 22, DM E2tAE, ZEH|0|E,
245 E2|E4531RHE (PFAS)
3P0 RS ZHES RESHE 22, S&, S2A|, M2 U 2kl ZFTHA|of TS
21245t A3t
OZI0|8 AIF E= =8/UEY HEM= = A 34
MM U AN EHAES S5 HE A5 Y ASA UEE US

> >

=70 2af0l EU of 22H s AHME 2N L4228 Y
stol FHEL2 0| HIZ AFH 52 23 Al 27t HE A2

MY EEA AIZ0| &E 0t MH|AE EAGHE SR A2 YA, UL, 200HH| (| 2 =7 =)
MYH|8: HIE2 7|YE JolatLt 24 % 719, 271, JH==7|Y, 51014001 Q15 7|&2
QAS7I1Zh Y 4 2 20 O|LH MR Y &l S 670 O|LH 7t MF A2 2= EL

0
HIZ0| EEA 2 F0jA Yitkl= B! AI"*OH SAIE 2lE=T RV LA AE 2L
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https://environment.ec.europa.eu/topics/circular-economy/eu-ecolabel/product-groups-and-criteria/personal-and-animal-care-products_en
https://app.powerbi.com/view?r=eyJrIjoiMzAyMzVkNWMtNmJhOS00ZDg4LWIzMTItNzczMDkwODBiNjRmIiwidCI6ImIyNGM4YjA2LTUyMmMtNDZmZS05MDgwLTcwOTI2ZjhkZGRiMSIsImMiOjh9

SEPHORA
1713 AFRE ZE{SIEE A&7tsM 7|28 2£5

MlZ2HSephora)= A|&7Hs81 2t 2S5 Qo 212t HFE 2 &6
HEES0 Chall ‘Planet Aware’ Q13 AHAH 22 2045t QASE U7| QM= 471A] L4 (pillar)E E4 7|&(Must-
Have Criteria)2 QrZ3lj0f 5HH, MEZQI 28t E=02 27} 7|—7.-_=(Add|t|onal Criteria)7tx| & %EF 42, HCt =L
70| A47H5HS A1HS

AR, EH|E 7|E, Y
(p-39 55 &xX).

El

01. A&7ps3H ojj7| 2

tol
},'_
_°
}J
0
l
>
X
N

A 25%7t HEE, MSU7ts =

@ vV HE LA A ETFSSEHE
A ZLH 0|M[E2tAE Zero O

A St 2|8 _
02. A&7t et A=t HiE AR Z0| TS E2 AE YA

AES WASHE 7120| B7 F 25 ES
ERAUILE £ U CAMEY UE 28 S 0f8

AH|7 0] Y25 MEHS B 4 TR
PELE L EEEE R

o
HE 7| 257, HEE LY S A0l et &8 YEHS R

RN b
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PLANET AWARES| E% 7|2

W Q40| 2|&T7HSE TY7| A 0% 7|2 22

N|Z2t9| Planet Aware ali&l @4 S
F371A] FHE HZE EA| 7|R S 7|HIOZ RE N 7|22 £Z5l0F SiCt.

2, A&7tset 7| M= E et

01)1

ron

v BHE RN HIEE 7|22 2 A AIF ZESC|0 Tt R Z
20244 0] A =SE 43
SAEAZF * 07| ZAE 2o 7414 A Yoto] Z&E 4 UCH,
HNE 5=, T3} 1714 HH, TR 2|25t S| WO 31

20242 E v =207 |- A A, FA & 20| 2|43}
SAEAZF v HXI7|ES AEE B2, 7IE HIE0 Ut 27| 2[ast

v" Sephora ‘sustainability kit guide’0j| L2} 7| ZE 7| E & N EOj| X|&7t
S8 BH AR AE

v A= 17|22 50% O] 4t (H|0| 2
2|2 7Hs Y/ ElH|3t 7HssHof g

HHEE=25% 0| 0| HEE 7ts

20244 0|H

BNEAE v 100% 23 TSN (MBS THS, 21T THs EE EHISHTHS) S 2|

v HIE 71342 75% Ol (HI0| 2 Y HM E= 50% 0] 4) 0|

=27t sd (MEE 7ts, Bl /AMALE 7ts, EHIEE7Fs) 7|20
T £ A =|0{oF gt
202445 E v Ij7| 20| ZatAE| HE S 2| A 30% 04| PCR(AA ZatAE])
ENEHE A = A&7 SO RZE AHEE 7FSSHI0| 2 AME A0k

v SOIHA100%= MEE ZTA| 2 A 22| AALE, A32L 2U1S
(FSC &= PEFC 213) & 22 A|&7tseh A0 2EE Z0(0{0Fet,

v ARREIE AT 100%= AEN, 24 = UV 7|t
AdHeat — (45 S oL VOC7} )01, 7o 2
7|2 A2 HAl A= EUPia ¥3 27 AlSte 248 248 o4

v I{7| Y TR0l A HEH A0 S80| U= =2 A S4
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PLANET AWAREZS| &7} 7|&

A47P5E I71Y 1B 21 B 7IRS 553 3, HIF 52 £29 A47I5Y 58 0|°Ho+x1la—ﬂa 212317 9l
FS0ICk 22 B4 712 SUSH ALZIY 23, ALBEY BY, ARS7ISH M M T T2 THEAE, o
AT QTAZO| YEILL Y 712 S5 USE B7| UBHME 24 4713 MR F2E SF30F 3

Products g

2| M= v B 17| (Secondary packaging) 100% O[ALE:
20244 0| A v HIE 17|122] 75% O] & (HIO] 2 Y EH == 50% O] &) 0| MEE
SAE A= 7ts, 2|2 7ts Y /== EH|3} 7hsoloF gt
202442 E v HIZE 07|22/ 100% (HO| 2 EHE=T75% Ol Ol MEE 7ts5,
SAEAE 2|2 7ts ¥/E= E[H|3t 715510 F?:.

B v 203017KR| TH7 |3 CIARI0lIA AHEHO| B7HsE R M =S

A= HAB7| I3t B == 2EW 42

v MAHOE BE 12 B (Y AIREIE 22 22 BE) 2 2|4 30%2)
AH| 3 WE(PCR) E= AA0IZY HUZS AIE

2
= _
=] M A= v U205 T7|BL 2|4 50%2) AH| $ HEE(PCR) 22 |2
= v BERAEI 7| 24 50%2) AH| $ YEE (PCR) Ee
o CH2 2147H53 AR0IA R2HE M2 32t
7|
el v Q2| 7|12 2|4 20%2| HEE (PCR)2 MY
A
=5

—— Z2LAE-Free 17| 4E 9ol 2 87 TS 712 CHAIAM

Z AL

S (Ol: 4205 = F2], 20| 5) 2 T
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Ulta Beauty (E} HE])

HE} HE|(Ulta Beauty, O|at ZE}) 2| Conscious Beauty Z2H2 R|&7Hsdut |24 AH|E SAlst=
A= AHA| Q1F T2 T]ZHO|CE O] ZE M2 HEHEQL A|F0| Y 7|&2 S5 42, LEM[A Conscious Beauty Q132
20{3IH, 2I2tZA0|11 g2|X2l FE| HZ2 ELCt & ¥E + UEE AL

|

Conscious Beauty Z2 12 2|£7155H IH7|d, 22 42, S A% Bl H|H, 3342l S CHA 712] e 7| &

YIIBICE 2&7Hss I7| Y 7|22 S50 HHE A A|1E 17|14 S 50% 0|40 HIO|2 7|8t MEE, MEE 75, &2

2| 7+sSt AME H|2HE|0{0f ST}, ESHO|= HHMEC| A|ZE ¢130| o EFHETL HilSh= A AIE2| 7|4 FAE
71202 ZHECt

HEIS| 2| &7 Hse 7| dat 2Est 0138 21535HH Conscious Beauty 213 H

o, If & L ZER MM A|&7HsSt H-ERZ HAHE W HES SEE = U= 8-S

THZS [JAO 2 HEHE QIR £ 2 255t £ I}

r

E S50 2= ZES| 34 %ﬂilolll
0f 2ot A[&7ts-dol| 2+40] B

T

LS5 = T AR
YEt= Conscious Beauty T2 184S E3l| A|&7Hstt RE| LS | 2I5kaL, DB S0|A| 2tdat g2(0] thst 7t S
NSt SHH, O] = 1EH2 AH|ARSO| A&7tsdut g2l& 7|&S Z4& HIES &8 T = URE 5= A,
BHESOA 212E 2 Are|H MY A S ot = U= 5718 ASsHtt
more good YEt= 202549 UMA| TOHE|= 4F Ti7|2(2] 50%E MEE 7S,
&7 things MEH THSE7IL RS EE MESH YRS DIEACIT ML

A&7H53 Ij7|Y

@

7t E._“]Hﬁ— A HZe| 7Y & 212 50% (A 71F)7HChE Ul 7HA] 2157Hsd 712 S SiLt
2., 50% 7|22 = ' HEo| ofd, BHE 3| HlFo| nj7|H FAIS 71222 A4t

Hfo]2 74
AHES

v IH7 0| A 7 FSeH dEsk Rle0M 2 E =2 AR{Z|0oF R

v AHRPIIIZ RIS Alistast 4 Qlojop st >

v I{7 2 AH| & R E A2 (Post-Consumer Recycled materials)2 BFS0{Z{0F &
(Ofl: #2H8 Z0|, PCREEHAE])

SERAIEN | 3= I [0| AR 7 KSSHEE AAIEI0] S SHIHP IS Ol B AJRE 4 Qs 2 3t
I 1 AIAE s i s
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oj7|d &2l S22

( I v SRE M2 71 IV |22 4SS flol MEE 7tsdS st o7 AA
(Eco-Design) & H{|7| & 22| A|A" JHMO| E4A

£y

v AH[AO| 2IEHE AH| EMETL ZSHEO M2t Z2EiE F AHEE 0l

(Recyclability) 0] &2 17| EI0]| EHEO| 24715 ZHHS 242 AU
2 MY
/ v 7|Y2 HIE 20| ZA0| 2 Mol A T | T 7| 22 2|A85Hs &8 FH 2
o (Closed-loop System) =S 12430 510, AYUZ AL Sof CHEH HEtsH

_H’_ A—IZ-{ I:|I AIoH 11;# ‘_é!

HAH A4 chSe E2d

v R B U T 7120 Chet FAHI7H BT U, HES A ALE |2
3, 2RO T A, 24 S| 27 AF E3t

v FE 7|90 /7Y, %DI%—%RMZWI EE 171 FHE SSoHA 22 8%
Al ZI0| H[3te|H, EE O|0|R|Qt +=F A0 = EHA o4

/ v 7|2 A HEE 21EH ez T 1 2ot MY 22143 S55hs AlS7ksEt
y
/ oj7| Y M2kS +2HOF 5H, 0]0| 228t R&D FAF & &AL 2F HY 2ot 24

v BAE YT BRAE U S0 25 Z0IS B A T WS AU
2R 13 27

v EUQ| fAIetE EE, OIZ0M = SHE Re7 IS AS7se 7 |1d 1S =
2I70| BZh3 20|41 Qlon, OHOHE, MlZ2tet ZEF RE|= A|47Hset 17|
= ArEsh A E0f| Chet B=2| CategoryE THS0{ I 4H| 22

// v QAZ ES A| EHMEO| IBHH 0|0]2] 25t X SR AY 2E ST Y
~ ESGEHE ARl 7 dA) P Bxote RAAL 2 frEdate] M ©Y 718
=PUPI
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ASOIZHA I S |

7574 7|2, 52,0000471

(Eco Mark) HZE Q1Z 92| (2023.12)

10971 7|2, 149,000047H
A& US| (2023.12)

J=i0f=3
(Green Mark)

16071 7|2, 15,000047}
H=Zol1Z 92| (2023.12)

Jzizka
(Green Label)

3371 A E=L, 8600171
HE S RAl(2023.12)

SHFera
(Good
Environmental
Choice)

AP A =, GECATL
71ZYAE 2

ECA
(Eco Choice

W@ 22 MEZ, 200000
A
Aotearoa) il

£ 21Z 87 (2023.12)

Aotearoa

37871 A|Z= 20,0009
HAE L M A QIS
82| (2023.12)

LEEAQL
(Nordic Swan)

s
(Green Seal)

2171 A2, 33,000047H
AE 23S |74 (2023.12)

1207 AH|Z+, 20,000 7H
QIZA|Z Q2| (2023.12)

EAAZRY ot ALMEHEE IS
(Green Building ,ﬂ’ﬁ\rg S 471 71&, 52070 HIE
Material) . 1= Q2] (2023.12)

Source: ehm7|E4tY HAE MH|A IS4 EHO|A], FFHA| AISHY 7Hs=7t
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19933 EE A=

I/t B S E= A5t SHEAISHEIECC7t 718 MY, ZHEe
SAE(CEC)7t ASHAE HY

TGRS E S 1170 837t &oi5k= A A2 2F

1993 =QE SHAHAE A=
CHRFZ S AR Y| 20| M2t S5 70| 221013 ISHES
TOHSH=E #4510 ASHE +7+ S43] S7t

19941 24 BIZER|O] Ofsf EYUE A=
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Ateiiio| S9I2 gl 2YE|H F2 HIOLE, BTYT, AR7|7|
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GECA7}' 7|—i— Dil _8_001% %}g}.gl_m 7
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5=2. PEFCe} AAIE =71E O|LIME|H

5770 =7t S|(=7t #2772 =7HE O|LME[E=
HItsd HH USOILE AIARS SAA O 2 TSt Qlot, 223

A 71&S S55k= A0l E+AHo[Lt.

57| & (OrZ2|7t 2 HOIE AM2olM 2Hlgt o= QUCE ) S/ =0 M A|
=31 ESG HIHAHA A A2|E =S| 6iAE =

o

-

) National members, PEFC, https://www.pefc.org/discover-pefc/our-pefc-members/national-members

=718 O[LIME|BE =71 O|LIMEIB =7H O|LIME|B
OFAIOF(97H=})

Network for
Certification and @

. [L=4E[PN[0]
Conservation of 2 =HIAlOf
Forests

The Sustainable Gree Korea Forest Malaysian Timber
Certification Council Z2{|o|A[O} Certification Council

Ecosystem
Council (SGEC) (KFCC) (MTCC)

e oret . N v rececaionct T (R < cxe
Committee (VAFS)

PEFC UK
SOHHIZIZH27H=)

Sustainable Forestry Initiative (SFI)
PEFC Canada 0= American Tree Farm System (ATFS)
*SFIE LM E 2E &

2 H|otL{ot(27H=)

Responsible Wood SRe New Zealand Forest Certification Association (NZFCA)
w8 (3474=)

Republican Association

QAER|Ot PEFC Austria L2 A of Forest Certification 7|0 PEFC Belgium
System

w AL} Association of Private ngrgs'ltf&;i:sf;‘;‘ﬂe Croatian Union of
sl2a 2Lt Forest Owners “Nasa =7tz|ot and Certificagtion in EEE Private Forest Owners
= Suma” Bulgaria AssociationsOCUPFOA)

PEFC Czech Republic PEFC Denmark O AEL[OF PEFC Estonia

China Forest
Certification Council
(CFCO)

Indonesian Forestry
Certification
Cooperation (IFCC)

PEFC Finland PEFC France PEFC Germany
General Directorate of Hungarian Forest
Forests and Forest 71 Certification Non- PEFCIreland

Environment profit

. Center of Sustainable
EQh|
PEFC |ta|y EI‘EHlOI‘ PEFC Latvia El—-—of |0f Forest Management

Regional Centre for

PEFC Luxembourg [CH 1= e ForDe;\fgoap”rggn“tra' Yzte PEFC Netherlands

(REFORD)

=290 PEFC Norway PEFC Poland zaez PEFC Portugal

20jLot PEFC Romania PEFC Russia S2H7|of PEFC Slovakia

22HLjot '”Stc't:r_tt‘ﬁcifcoartfg’ge“ PEFC Spain Agle PEFC Sweden

Association National
PEFC Switzerland R[] PEFC Turkiye <3at0|Lt Voluntary Forest
Certification System

PEFC UK
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=.53. SFI2} PEFC 2HHe| =8 754

o

SFI (Sustainable Forestry Initiative)

A|&7455t A2 O|L| ME|E(Sustainable Forestry Initiative, SFI) 91&

SFI X% Certified Forest
Content

SFI Credit or 100% as
calculated under the

SHEE N B
credit method

YA 0ff 2t A2 100%

SFI at Least X% Certified

Z|A X% OIZ Ab2 &2t
Forest Content SFI 2|4 X% 213 HE 83
SFI 100% Certified Forest
Content
(*Raw material from a
forest certified to an SF1 100% QI At SHak
acceptable forest (*318 7hsdh A3 22| 7|20 USE LM AT SEEE Z
management standard 100% QUS M AP = 7t5)
constitutes a claim of
100% certified forest
content)
SFI X% SFI Recycled . .
HEk2 Shaf
Content SFI X% SFI 2{=+L st
SFI X% Pre-Consumer SFI X% AH|AFALR A 22 ShaF
Recycled (A2 TYol| M LS I 7 | S22 AHEESHH|E)
SFI X% Post-Consumer SFI X% AH|At A2 S 2{EHE Shaf

Recycled (*AH|Z7} AFRSH &

oS T

3|5E[0] XHEFRE_ =0 H|B)

SFI 100% from a Certified

% QIZ ARUO|IM 22
Forest SFI 100% 213 MM S5
SFI X% Certified Sourcing 0 L

OIZ AAl IF= SF| O AAl
or SFI Certified Sourcing SFI X% s £& £ SFI °

SPIOIZT} PEFC 91 o171 712,

36

& PEFC 2}

4
Ju

A 28 7ts R = L33t 2Lt
PEFCz2}&!
A8 7ts ol %
X% PEFC s
Certified °
_C'>_
100% PEFC Ths
Origin °
PEFC
Controlled =2
Sources

SFI, https://forests.org/wp-content/uploads/2022 SFI Standards Section?7.pdf
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= Sustainability features
r1f°|a§0| AUAZELCH 42 A2, Compact by Design@ 2 Q1A4H+Z 9 y
This product has sustainability features recognized by

ALt Compact by Design 2 Q1= Z2, A= *“HI%'I'- trusted certifications.
éWIuﬂOIZIOﬂ L= O|0|Z| XA QUSAIO| 7|HEICE LBt 1240] AL
O|E:|,3_|' ?J% LH%% —_r”]H _._.jQE _I_E=|°" A 0||:|. Packaging efficiency ~

Reduced air and/or water in the product or
packaging for more efficient transportation.

As certified by

Compact by Design (Amazon-developed
- Certification)

A HF To]2]0]| 2AZ AL 71

2 A0 == 5171 E=0 et UAMS HASHL ULt £ HE0 ChaliiA= 12A(02), HA(FLOZ)O
et YA S &0 A2, 4 THefo] 7SS HIZE2| B2, TH'E HeIZ ALESICE

HEER (32 HEES R @)

| 1 JANIMAL FUR CLEANER CONDITIONER == = 22| AC|AL FLOZ 0.1540917
| 2 ANTIPERSPIRANTS / DEODORANTS ot A/ HIQERE FLOZ 0.2030575

| 3 ANTIPERSPIRANTS / DEODORANTS o A/ HQEZE 0z 0.2810853

| 4 |prBvolLs #oJH| 2 FLOZ 0.1796924
| 5 BABYOLS Hlo|H] 2 0z 0.201276

o weowsms = 0r | o
| eomcoorones  RCEEER
10 sovvsowsnowmcas acsers QUSRI

CHILDRENS MOUTHWASHES ofzlo|g -‘r%*?g’a‘lﬂ FLOZ 0.1773282
| 13 |CHILDRENS TOOTHPASTE 0{210|& 2|of 0z 0.2355591

| 14 [EYE TREATMENT CREAMS A LEL oz 0.201276
| 15 EYELASH ENHANCERS AND PRIMERS éE‘é‘. z;srxn o majo|H FLOZ 0.8502195

1 e o crons sanscrons EPPST oz
| 18 FacesHapngvakewr SERUEENECRIECNEEY FLOZ 03113644
| 19 Faceshapngvakewr SERUELNECRIEECNENED 0z 3.1334739
0 movcswswemos  CEEE .
| 21 FACIALCLEANSINGWASH/PRODUCTs  CEEREEINETE FLOZ 01697611
2 panamsnowsnmonrs | CERAEE or | oz

*0H|2| AL 10z=2F28.35g, MA|o| AL 1floz=2f29.573mI(US)
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HESHF (B HESF (33) e AA|Z

25 01I01 oy A= FLOZ 0.1530065
-01|01 HEpAL FLOZ 0.1712992
| 23 HARREGROWTHCONDITIONERs — CEISCEICRE FLOZ 0.1671786
| 3 havDsoaps/wasies  UESEN FLOZ 0.2076863
-uﬂoat._arom FLOZ 0.2934485
| a0 waceopRMer  CNECECHE oz 0.2543743
-4 27| | QUM B FLOZ 0.1773282
| 43 PETSHAMPOOSPLUSCONDITIONERS  JCECRCPEIERE FLOZ 0.1588389
| 44 sHAWPOO/CONDITIONERSETS — ICNEREI FLOZ 0.1845054
e R - o' = / ololx= FLOZ 0.2004968
%JIOIE'D' 32/ ofolE oz 0.1716222

*13|0| A2 107=028.35g, AH|2| ZL 1floz=2F29.573mI(US)

38

4
Ju



B Cosmetic Industry Insights Reports

=25, oftEo] 1% 27

[ =

20234 12¢ OfIIEQ| FFP T2 M2 HIE 2 Hi& T2 I3 (Ships in Product Packaging, 0I5} SIPP)2| Y&} £|UCt
10| FFP 22RO 2 QHNSHE X2 SIPP LY 3714 A3 & 2|49] QIS 22 5t9le| & 27S Z&5H| LE0|Ct SIPP

HZ(tier)2 2= FFP, Ships in Own Container (SIOC), Prep Free Packaging O| QUC}.

Tier 1. Frustration-Free Packaging(FFP) 213 =2

v 100% 7F&0llAM(Curbside) A& THs5t 221D 2 A2
v Zo2| 2 7|EF £0| A&, J2|1 SPI ZE 1(PET), 2(HDPE), 4(LDPE), 5(PP)2 HA|=l S2IAE AR 715
7

0|=20|AM= FTCO| 2t OHAIE! F&0]| 245 Green Guides(www.ftc.gov; Section 260.12)E 9|2 &4
(EUO||M = sliE R|Ho| o7 | A 2t 744 2)

v QI U/EE X2l 70| HEE THSA0| FES DIXAL or

v 7280y
v IHSILE A HEIS HABIO 2 ALBSIC] 2| B 4 UO{OF B
v BRIAE BZY), BRAL HYUB, T BN, T

(o]
v BEUESS 1202 0|0 2E LHE=S TH7|-I0IM 712 &+ U0{oF &

**Tier 2 2 Tler3o| RE7|&RSE 22 24

24

1t

.

n

t
I

ri
ol
z

r
[

O YA}, TEhet = I Y 22| 2 WS, B /1Y

46" x 4" x0.375" 2|4 0] &

o

40
nvl e B
fufo TN

HAO U= EZ2 B2, 2 A#A4 18" x 14" x6" (L+H<21" ZW+H<16") E 2/ 7Ibs& 2at =7}
H3517| 2lsl AXSHA ZSEI0{0F S, 2t AT U A BA| 27 AdS &

SRR NN

A

Tier 3. Prep Free Packaging 213 27

v OfOFZOIM 27} 2HI(0] : EH, B2, 7 4, ah 2%

’ =

oin

) §10] oA A HiSE 4+~ U= T 7ts SF

—

L2 WEE 75 E&(Curbside recyclable materials)2 2t 7HH0j| M 2HE-E S0f| 20l £HE £ U= MHEE 2|0]

s)2
2) EEIAE ZHL 33 BAAAE0|LH|LE S0 £H5 T HENZ, MIES 2D Ol w2 o)

===|
M
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o
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>.
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= HAE Oy
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O OIS E AEl2 SAISKS 3 HAE Zts 211 Sot RASICH 24 $ TS W AO| U 22, A
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39

=o 3719t FA|, AE /Y F W7 | w2t 2AYECE AF2 71— A7
5t

Ju



P
¢ K-C-A

o oS & o

4
S ppo

https://kcia.or.kr

2025 CHBISIAE S| A4TH5 9IS

CJ.. ouveyoune (@ LGHEHY CHANEL 32207 QEUWME  AMOREPACIFIC

@ojm  LOREAL (Deameel  Assop.  [lffw  ZewtSwa”

PRsEs o = 7 - H . EeUrAHES
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Interleaf design by Freepik

9I5t ESG 23 QIAIO|E
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CHSISHAHERIS|2| Cosmetic Industry Insight Report 2025= Deloittel] HE7+=0| £S5t A2 E HIE O 2 CHSISIAERS| S|¥E2
HHE HAS 2Ho2 1M-|5_|o10|31 HIAM0|| =gtz 2k 29| At Tl MZIMHES EQI517| Q|st AZS YhR| S LICEH ESG 22 14| LY
29| 2ALHEL 2 FHE[UOLY, AS7|E, DHARE, E=2| 7\I"I ol H’“1 S TTHIZHE 2 S E|R| 2 HEI2M XL 0 2 HaH 5t
O A3} 0f| 2} ’é’EHOH'.: RESIA| Y2 S o UL



	슬라이드 1
	슬라이드 2
	슬라이드 3
	슬라이드 4
	슬라이드 5
	슬라이드 6
	슬라이드 7
	슬라이드 8
	슬라이드 9
	슬라이드 10
	슬라이드 11
	슬라이드 12
	슬라이드 13
	슬라이드 14
	슬라이드 15
	슬라이드 16
	슬라이드 17
	슬라이드 18
	슬라이드 19
	슬라이드 20
	슬라이드 21
	슬라이드 22
	슬라이드 23
	슬라이드 24
	슬라이드 25
	슬라이드 26
	슬라이드 27
	슬라이드 28
	슬라이드 29
	슬라이드 30
	슬라이드 31
	슬라이드 32
	슬라이드 33
	슬라이드 34
	슬라이드 35
	슬라이드 36
	슬라이드 37
	슬라이드 38
	슬라이드 39
	슬라이드 40

