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(® Datamonitor Personal Care Market Data(2015, 10¥) 8 & Make-updi ai¥st= A2
00|32 (Make-up) L2 HEMCH, AL (7Y, OFAOHENEY, S0I/ZH0|, E5/0tZL2|7)),
Y, 771 (Datamonitor Al =7t : 4770) 2 Al A A2 L HOjRE 5)2 EAe
- 0|3 A= H0|A 0|2 Y (Face make-up), 00| H0|2Y (Eye make-up), & HOIZH (Lip
make-up), 4 B0]3% (Nail make-up) O 2 8% 2)

(E2)Mo|3Y 2HEE /Y

7 MHIE 7 7 MIE 7
Facial care Feminine Care(Internal Cleansers)
» Exfoliating scrubs Male Toiletries
Body care Baby personal care3)
Suncare Face make-up
Skincare Hand care = Foundation
Make-up remover = Other face make-up
= Nail varnish remover = Face powder
= Eye make-up remover = Blusher
= Face make-up remover Eye make-up
Shampoo * Mascara
. Baby shampoo Welemu . Eyes.hadow
Haircare Sty.lmg agents = Eyeliner
Hair colorants = Other eye make-up
Conditioner Lip make-up
Perms & relaxers = Lipstick
Deodorants = Lipgloss
Personal hygiene Soap? = Lipliner
Bath & shower products = Other lip make-up
Fragrances Nail make-up
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% SHH GIEZ Z712(2010~14)0] 712 2 SIAE 982 A71H0f(Skincare)2 HEZ(2010~14) 4.64%
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T 20104 | 2011 20124 2013 2014 20154(E) 20161(E) 2017 (E) 2018 (E) 2019 (E)
23 AJTE(A) 221,878 230,896 239,658 249,034 259,772 271,568 284,702 298,709 313,832 329,983
YoY 385 406 379 391 4.31 454 484 492 5.06 515
0|22} AJHE(B) | 33448 35015 36,2200 37,756 39,224| 40,895 42,682 44,625 46,717 48,869
§%%':' YoY 445 468 344 424 389 426/ 437 455 469 460
HIE®/Ax100) 1507 1516/ 1511 1516] 1510 1506 1499 1494 1489 14481
(B2 %) ICAGR('10-'14)  11CAGR('15-'19)
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Skincare Personal Male - Haircare Fragrances  Feminine Care Baby personal
hygiene Toiletries care

W X% Y 274 ARRE
© ool39 B oY AFRRE 930l 1519 Peiz 21y 30, ojofM SolE0l 1279 2By,
OHAIOEITY 1079} 22, ZE/01T2i7} 8% 22 02 327} 3
% 20149 HA| HFE AYO AGY YIS RH(37.01%), OHAIOHEAEY(32.07%),
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3) Baby personal caredi| Powder &t

4) SoapOl= Bar soap 2t
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L____“_??"f’___.' Africa & :—CAGR( 15-19) | Asig=Pacific__ Africa
Middle East H 4.55% 1 & Middle East
622 | et : 582
Europe 65 .5;228 Europe 5.08
2.56 ’ 2.95 826
3.12 3.15
96,152 15,064
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HH sHAE Ho|3¢ SHEE
=2 =71y 20144 Hes YoY =9 =Y 20144 Hes YoY
1 0= 38,773 14.93 215 1 0= 7,176 18.29 2.42
2 3T 26,742 10.29 10.10 |2 4= 4,541 11.58 1.49
3 9= 23,464 9.03 080 3 Hz2tH 2,931 7.47 11.75
4 =Y 15,497 5.97 239 4 = 2,278 5.81 414
5 B2 15,229 5.86 812 5 =Y 2,156 5.50 4.96
6 Z=HA 14,252 5.49 193 6 3= 1,990 5.07 8.53
7 8= 11,969 461 334 |7 | TFEA 1,989 5.07 2.64
8 | O[Zz/ot 10,414 4.01 2.01 8  ZAot 1,787 4.56 3.55
9 Aot 8,111 3.12 5.76 |9 |OJEfz|ot 1,367 3.49 0.34
10 | ot= 7,427 2.86 457 110 |ok= 1,081 2.76 3.92
11 Al 6,859 2.64 1.21 111 HAIZ 1,000 2.55 4728
12 Q= 6,749 2.60 1208 12 | &% 917 2.34 2.72
13 HIAZ 6,475 2.49 5.22 113 | FHuCt 839 2.14 3.32
14 | FHLTE 5,802 2.23 3.20 |14 Al 659 1.68 -1.06
15 135 4,209 1.62 2.52 115 | AYE 638 1.63 4.61
Total 259,772 100.00 4.31 Total 39,224 100.00 3.89
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1379 22{(A%] 00|12 AlZ<| 34.88%)2 712 20, 0[01A] Of0] Bi|0| 2 (Eye make-up)(28.77%),

B 0I0I3B(Lip make-up)(25.00%), U BilO|2&(Nail make-up)(11.34%) ¢9§ T2 2 ME

SddRE 3 0oj2Y £ LAE|(Lipstick)0l 16.59% 2 7% 2 AlZde S84

I}204|0] M (Foundation) 2t OpAZ 12HMascara) 7t 242t 16.04%, 13.74%2 1 % ol

- M| 37H20 71y 2 932 WY H0|3¥ 02 4.14% S713HOH, It 01| Hl0|32 (4.07%), &
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(£5) Mo|3Y 2HYE FEE ANZHE

T= 2010 | 2011 | 20124 | 201394 | 20144 YoY (\1COA_C:]$4) (\1CA§_(§1F€9)
Face make-up 11,916 | 12,362 12,750 @ 13,196 | 13,683 3.69 3.52 3.76
Foundation 5516 | 5706 5878 | 6,078 | 6,290 3.49 3.34 3.48
Otherfacemake-up | 2,553 | 2,645 | 2,723 | 2806 2,892 3.10 3.17 3.17
Face powder 2246 | 2338 2415 2510 | 2,621 4.45 3.94 4.53
Blusher 1,02 1672 1,733 ) 1802 1879 4.25 4.07 4.49
Eye make-up 9,648 | 10,090 | 10,439 @ 10,843 11,284 4.07 3.99 4.53
Mascara 4643 | 4843 | 5002 | 5185 5389 3.93 3.80 4.46
Eyeshadow 2,683 | 2814 2920 | 3,039 | 3,168 4.24 4.24 4.81
Eyeliner 1,846 1930 1995 2,07 2,157 4.15 3.98 4.30
Other eye make-up 476 503 523 547 569 4.09 4.56 4.54
Lip make-up 8,469 | 8817 | 9,102 | 9445 9,808 3.84 3.74 4.94
Lipstick 5564 | 5798 6,004 | 6250 | 6,509 4.14 4.00 5.24
Lipgloss 1,542 1,607 1,652 1,703 1,760 3.37 3.36 4.45
Lipliner 989 1,020 1,044 1,076 1,106 2.79 2.84 3.68
Other lip make-up 374 391 402 416 433 4.04 3.71 5.45
Nail make-up 3415 | 3746 3930 | 4273 | 4,450 4.14 6.84 6.10
Total 33,448 | 35015 | 36,220 | 37,756 39,224 3.89 4.06 4.55

Foundation 16.04

Nail make-up
11.34%

(33 6) H0|2Y 2HYE RYE AIYR2 HIZ(2014H)

W 00|32 U (Make-up) 2H&Z THOHH'E
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J0S2 UStA(13.85%), &= (Pharmacies/drugstores)(12.10%), 2| & (Convenience
Stores)(5.71%) & =22 U0 H|Z0| &3 0= 4| otdE FEYL H| w5l B2A0HE, o=, Sty
=2 Ad H|Z0| dTjAeE =2 Y
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