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<2013~2015 27bg SHEE 0/F +8 #Eo
T £ + el (H ) NEERE (%)
=9 | =7t 2013 2014 2015 | 2013 | 2014 | 2015
5 T 3,343,158 3,788,734 3,950,773 100 100 100
1 ZgA 587,123 688,712 756,443 | 17.56| 18.18| 19.15
2 £ 548,544 600,021 670,285 | 16.41| 1584 | 16.97
3 i Tt 606,170 622,205 645,734 | 18.13| 16.42| 16.35
4 Of Er2| ot 202,299 286,534 318,290 6.05| 756 | 8.06
5 &= 239,845 255,544 231,805 717 6.5 587
6 gt= 84,350 127,162 217,516 | 2.52| 3.36| 5.51
7 =g 187,310 179,917 192,760 56| 475| 488
8 oAl = 107,659 132,616 134,264 3.22 3.5 3.4
9 7| of 92,663 107,588 121,534 277 284 3.08
10 o= 115,447 118,891 119,350 3.45| 3.14| 3.02
<2014~2016 1~48 Z7bY BHTE 0|F 5o g
T £ e EICER) NEE7E (%)
=2 | =7t 2014 2015 2016 | 2014 | 2015| 2016
T TUA 1,168,150 1188,203 1,347,294 100 100 100
1 Z2A 218,763 248,659 241633 | 18.73| 2093 | 1794
2 i Ltk 211,888 203,642 232,644 | 1814 | 1714 | 17.27
3 = 142,320 173,857 225416 | 1218 | 1463 | 16.73
4 O| Ef2| ot 79,312 91,121 112,997 6.79| 767 839
3 ot= 33,087 62,607 92,123 | 2.83| 5.27| 6.84
6 A= 82,153 77,607 86,220 7.03| 6.53 6.4
7 = 62,426 62,218 70,826 5.34| 524| 526
8 HAl = 46,437 38,019 48,386 3.98 32| 3.59
9 o= 41,564 38,163 42,266 3.56 | 321 3.14
10 7| of 35,002 43,278 41,752 3| 364 3.1
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I Tried A 10-Step Korean Skincare Regimen For A Week, And Here Are The Step One: Oil Cleanser

Results
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1) www.goldmansachs.com/our-thinking/pages/millennials/
2) www.pewresearch.org/fact-tank/2016,/04/25/millennials-overtake-baby-boomers/
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3)
www.accenture.com/mz-en/insight-outlook-who-are-millennial-shoppers-what-do-they-really-want-reta
il

4) www.tabsanalytics.com/tofu-2015-cosmetics-study
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5) www.racked.com/2015/6/15/8784411/millennials-covergirl

6)
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footprint.html
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