Wi
Global Market Report 16-040 Etle ;z?& =3
TE%“D’" :I(otra

Global Market Report

O|=tL] K-Beauty =Hit
dE7|9E

kotra



2 o/

| . O]=2W K—Beauty / 2

2 1. 0= =¥EF A3
5 2. 2YE Ho| =¥

II. K—Beauty FL1IX| / 7

7 1. 47|¥.g 0|24

70 2. 7tA™A

72 3. MASEQAZQ HE AIEYH =4
4.

74 O EXNZ2 s

lll. K—=Beauty 8&7I1%IE / 19

75 1. 2 LY AMCH.-OFA|QF ofm 2| Zt

79 2. MEI|E HF

22 3. Oj7|&.g40|¢

V. SFHY X AAE / 24




Global Market Report 16—040

L] v REAR &F 9@ 1A%
o 20153 W= A71AO- A EEPFE APETFEE 2999 46800 2
2010 ©]% AW 4% AR oW 20201 7H4] 34293 210%F G714
AAsE o7 oAt
L1 33 div &5 a3
o 20154 Sk AE div] FETFEE 2

(3]
-] LI
71.5% <7t o™, 2009 o]*‘r‘ d = ZAEHF ARE VS

[1 K-Beauty 24+S 9|3t =9 314

=% “i =

o (4R ) wFW FFHFE HHo] BujHo wel B} A
AdAA A= 71EAAA Qo

o (&% UES AHEH) E5F A8 Z4Yel D F YA
Bl v AHAES U5 98 F/4He) g Be

o (EAEY %) 22 /1Y FAAFTS Aol s} BA=

& Atolzg 37 °ﬂ7ﬂ A 73] Xﬂ 5
A A7 A e} HolE= AlF AEE A=



n 0|2 £ K-Beauty

vl=ry] K—Beauty &23F AF7] 9=

1

Ol= REANE S

L1 [(A1PFR] Andsl vl 230 A0 A3k A3t Re 2999 4,680

@)

ul g 2 2010~2015\3 Alo] AFH 4% A

(=71A19]) 20153 2Z1Ao] F-&F wjEHPL HAd tﬂﬂl 2% F7Fgk
Z 1569 9¢ = A9, 2010~20153 AFF AZAEL 32% 7|=
A w2 ~71A0] A EdSE K-Beauty’} F&

AT VlegS X3 I S0l Al LolA A
AA 2=70A10] AFAME W52 - 2w FEE BlET) 23S vhs
K-Beauty+= w5 2=71A|0] A& Qldd AZ2& AFES AR
AH|AE Atold] '2Z1Ao=E AR olg = A4S SN FH S
HEA Q] ofo]g]l& Ho]lx wp2aE Ads] 11%9 vl&E S7He8s
71538t AA 270A0] wiE S7les A 33

(M x3HFF) Ads] MxsFE AR e 149 g8 =
giv] 7.4% Z7}stH 2010~20153 AH A4 A EL
BB-CCad v|& F717F AX3IJAE A|FZ A& 714, A
AL w2 AZRsd 20114, 7009 2o BT mjEoe
Adsl 29 2,0009F @HE UL 58t AAsYE YRR HY
A717F &bt A BB-CCaE 9 &

20159 =g v AxsAEF W& Fdv] 14% 713 619
e E 7158, $A7F A=) AAAGE ARE Fola Ui
olo]d|=-F, olo|HES- T Hlo]ay HHE vl vlFo] =il wjY oA
Atolz22 FAE EYEAE AF WiEx 1d Alo] 4% F7}

*

—_—

< O
A3l S

EHIEOI elZlof et 'EEE BEUE-REME RSEA2t 2HEE
_ _

Ezg =
o Cixfoluf 7} BHato 2 sty Eeg Eeg

1l
2



Global Market Report 16—040

<2010~2015d o|= AZIAH O - ME2TE AT 72 FO0[>
2

— 1 —
35000
30000 29045 8
49 3
544
25000 - 46.3
B
20000 L ESHE T
AN = ELERFIZ
15000 SR
_E":-!-l"
10000
5000
0
2010 2011 2012 2013 2014 2015

L) N3] v= Ao &vdt AFA= F A TRE F<39
goig A%

o AZIA - MEIAE AL 2020874 3429 2109 & 7R
AR Ao g oA
- 2015~2020\d AT AFEL 3%2 AL thh F31E Aoz HY

k-?— Aol wo el EA o] ] A

- W AE A AES gAY BAEY AEF 7S AEskal AR AR
T2 F4d AT ov|RAY HAHEE HAEshe ARAlof| A o

« I AE[X[= CHE(mass)2t & Z(prestige)2| 202 H|WA Zto| X FHotHAM
b

e A

o% St

(=}

jo
>|H




o (W52 AF A7) #sf 2
AHERE AlFS ASshs

- ARAES Y| 5-E(natural
HAAT dA 3HgFoly
s Bl 712 {l

- o]0 wet ATl HFE GolE ARSsHl | A F-Es anlAbel A
BEetal A ARE AT 5 ook ¢

LA}

o

fon

<X 7> B E 'Tarte’ MZ

—

T

o Tarte= WFE AHAFPEZ F
- 19994 & Tarte thEZ71 7oll St ES HIIsHA| 22 o o]
2 XSIHAM AR S

/1 AA B3

0x
0
rok
=
5
A
ro
a
Hl
|o
I'\'IJ
[
HU

|_:|l
[k

- HE2 et ol Ed-ERZ2M-daedr 5 Fald = HiA

- HEZ2 12412 A&, A2fM Xch HZRZ 5 MEEE ALSA
=0| M33ts Jlsk AIWS

- AAE Bt FUAM, Mze2tet HEH S5 FR EE ME Md dd

- A 2013 dofE 68002t Eef, d™ o MEAE 30% 7=

- 201449 =2 =EHFE LA ZAMIE 1435008 Eefof ol

o HAE|IX|] ZXME o=z gAMLy 2k M2
- Tarte?| dx2¢0l2 HAEX ZXMIo| HE
- LFEH oz EMEZ DZAHPHEME 5 2

U] L Mcholl Al =&
- 74t = Atdo|L} Cle e Mz BEelEECE X #@SHX| e 2H EE
~£0] HZEcH &7 &5




Global Market Report 16—040

2

oIEE Uil =& ¥

O @, vwe) Fo g% FARon ¥4

@)

20153 w= FE F FUAE RS 399 5077 2 7S
Ad tin] 4.28% Z7}, 2013~2015d Alo] AF T 6.1% A4F
« HS Code 3304, 27I70f ¥ MZSHYER 7|&

71.50/0 '5‘7]-
2013-20159 ARF AFEL 61%2 = 7|7 0= AA] e
AHT S7HES A 43

=& 20154 W =9 3FF AT 69 F=H

= A AR B 3R Al a2 5.51%=
282~(1915%), F(16.97%), N TH16.42%), o]2re]oH8.06%), =
5.87%)° olo] 6 A Z EFJk+

- H 129 A}Ol "= FEAIG A K-Beauty 0] £4
dojywM o7t S7ketal, 5ol guid
ojo we} = IAFLE 7IE BAAIRAAN FR AIFOE X<
AFAch= FHot

T [}

Poun

W

Hom

S FWAN A ool Ao o4

49 T A g3 gt = SHAE YA 92127 2y E
AW oiH] 47.14% =7}

v Y 3AE FAANE AFEE 6.84%E Ffion, £99&
Q.
=




vz K—Beauty &2F AF7|9=

<2013~2015 *7be SHEE olF +9 Hah>
7 g S CICER] AEE R E(%)
=9 = 7t 2013 2014 2015 2013 | 2014 | 2015
5 T 3,343,158 3,788,734 3,950,773 100 100 100
1| = 587,123 688,712 756,443 | 17.56| 18.18] 19.15
2 |3 548,544 600,021 670,285| 16.41| 1584 | 16.97
3 | ZHutct 606,170 622,205 645,734 | 1813 | 16.42| 16.35
4 | o|EE|of 202,299 286,534 318,290 6.05| 756| 806
5 |&= 239,845 255,544 231,805 717 | 6.75| 587
6 |sot= 84,350 127,162 217516 | 252| 336| 5.51
7 | = 187,310 179,917 192,760 56| 475| 488
8 |HAI= 107,659 132,616 134,264 3.22 3.5 3.4
9 g7 92,663 107,588 121,534 277 284| 3.08
10 | = 115,447 118,891 119,350 345| 3.4 302
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3 | 142,320 173,857 225416 | 12.18| 1463| 16.73
4 | o|Et2|ot 79,312 91,121 112,997 6.79| 767| 839
5 |et= 33,087 62,607 92,123| 283| 527| 6.84
6 | g= 82,153 77,607 86,220 7.03| 6.53 6.4
7 | = 62,426 62,218 70,826 534| 524 526
8 |HA= 46,437 38,019 48,386 3.98 32| 359
9 |g€= 41,554 38,163 42,266 356 | 321 3.14
10 | &2]o 35,002 43,278 41,752 3| 3.64 3.1
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- World Trade Atlas International
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SUBSCRIBE  BEAUTY&STYLE  FITNESS FOOD  LIFESTYLE SEX&LOVE WELLNESS TRENDING  CHALLENGES
SUBSCRIBE  BEAUTY&STYLE  FITNESS  FOOD  LIFESTYLE SEX&LOVE WELLNESS TRENDING  CHALLENGES

1 Tried A 10-Step Korean Skincare Regimen For A Week, And Here Are The Step One: Oil Cleanser
Results
| tried every last step, and here's what you need to know.
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1) www.goldmansachs.com/our-thinking/pages/millennials/
2) www.pewresearch.org/fact-tank/2016/04/25/millennials-overtake-baby-boomers/
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4) www.tabsanalytics.com/tofu-2015-cosmetics-study
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