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"CANIPEC

A Non-for-Profit, private-sector organization
that offers representation, services and
support for the Personal Care Industry as well
as the Home Care Industry, including the
main producers and distributors in Mexico.
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"CANIPEC

WORLD MARKET GROWTH

Pacific Alliance members
and observers’ Role

Beauty and Personal Care

Forecast Growth ¥ Global Figure
Retail Valus RSF, USD million, Constant 2013, Fixed 2013 Ex_ Rates, 2013-18 CAGR 2013-18 CAGR

2.9

Regional Comparison
201318 CAGR

Asia Pacific -
Australasia |

Eastern Europe I

Latin America _
Middle East & Africa -

Merth America -
Western Europe I

. 46-91%
. 2.9-4.5%
. 1.7-28%
0.0-1.6%
. 0.1 --0.5%
. 0.6 --1.5%
Mot lllustrated

Fuente: Euromonitor Internacional
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“CANIPEC

ENICAN COSMETICS MARKET
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Total Market

Total consumer value sales
USD Millinos (average Exchange rate for each year)

10,430.40

2011 2012 2013 2014 2015 2016*
Growth
— Yearly growth vs previu

\. .
% vs total consumer value sales in USD (average Exchange rate for eam

.04
11
1.6 o8

0.23—
2012 2013 2014 2015 2016*
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INTERNATIONAL TRADE

“CANIPEC

{

Mexican Cosmetics Sector

B Imports M Exports B Superavit

Source: CANIPEC with data from SIAVI & SAT.
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 “CANIPEC

RNATIONAL TRADE PARTNERS

Mexican Cosmetics Sector
Imports Share (Total 1,44 Bn USD)

United
World America
33% e 39%
Spain
Po =S
5% France
Re‘s;\t, ofl;he_\ Ch{;a//é;ze/ 129
or ~—— i M/
28%
United
___States of
America
Guatemala 52%
47%
Chile

5%
Colombia / Argentina

5% 6% Source: CANIPEC, with data from UNDATA & SIAVI




THE PACIFIC ALLIANCE

PACTO EMPRESARIAL DE LA INDUSTRIA COSMETICA PARA LA
COLABORACION DENTRO DEL MARCO DE LA ALIANZA DEL
PACIFICO.

e La armonizacién de los listados de sustancias quimicas controladas
conforme al listado del Consejo Internacional de Control de
Narcéticos.

Firmado en le Ciudad de Lima, Republica del Peru, el dia 19 de
noviembre de 2012.
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JAIME CONCHA PRADA

ALYARO MARQUEZ
LABARCA .

Camara de la Industria
Camara de la Industria Cosmética y de Aseo -
1 { Cosmeética de Chile A.G. ANDI

CHILE

COLOMBIA

) CARLOS BERZUNZA ANGELAzéVEDO
SANCHEZ VILLALBA
Camara Nacional de la Comité Peruano de
Industria de Productos Cosmética e Higiene-

Cosméticos - CANIPEC COPECOH-CCL
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Low risk products:

1. Harmonized definition of a
“Cosmetic product”

2. Recognition of international
ingredients review systems

Post market surveillance

1. No pre-market approvals

2. No Free Sale Certificates

3. International GMP’s recognition

4. No requirements for .
registration/notification numbers
in the labels

5. Market Surveillance System

WHAT WE ACHIEVED

ANEXC 1

ANEND T.11 COSMETICOS
ELIMINACTON DE OBSTACULOS TECNICOS AL COMERCTO DE
FRODUCTOS COSMETICOS

Armanizaciin de o Definicidn de Producio Cosmético

L Las Pares rtealizardn las gestionss necesarss pam armonizar la definicion de
producte cosmdtice con base en la definicién establecida on ol Reglamesto (CE) N°
12232008 del Parlamento Buoropeo v del Consejo de 30 de novembre de 200% sobre los
productos cosméticos, de la Undén Earopen,

Sistemer de Vigilarciz en o Mercads

2 Las Partes adoptaran o fartaleceran un modeln basade en In vigilancia eo el mercado
de log producios cosméticos, de conformidad con las buenas prdcticss regulatoriss
internacionales ¢ mcluird, entre otros, la elimmacion de ln swtorizacion samitaria previa o su
sustilucion por un esquema de nofificacitn Auiomética, con requisitos  mimimos
indispensables para garantizas 18 sepuridad senrtana de dichos prodectos, d= manem que ne
representen un ohsticulo témico innecesario al comercio.

Eltmingerdn del Certificads de Libre Penra

3. Las Partes sliminanin ] Certificadn de Libre Venra'.

Sistarert de Revisiin de Ingredienes

4, Las Partss fomanin como referencis on sus cisternas de revisidn, los listados de
ingredientes reconscides vo prohibides en la Union Evropsa ¥ en los Estados Unidos de

América,

3. Asimismee, las Pares adoptaran mecanismes expeditos pam inciuir, prohibi o
restningir ingredientes an sus listados, inchyvendo los ingradisetes autdctonos.
Armonizaciin de Erguetade de Productos Cosmdlices

&, Las Partes ammonizaran, con base en pormes mlermscionales, sus requisites de

cquetadno para productos cosmétons, con el objetivo de comtar con un efiquetado Enicos
qied comiengn log requisitos minimos para la proteccidn al consamidor.

Las Partes eliminaris & Camificadi de Libme Vesra dshiddy 4 qoe 00 fipressts wi. garmtia sasitiri
m el medelo de vigilancia en el mersado

ARERD T.11 CoSmETICE-1




o o ARKET ACGESS RULES

Health Law Others
Notifications: - Laws (e.g. Tax/tariffs,
- Company Operation EnVirOnment, Consumer
- Product Protection, Anti-trust).

commercialization - Regulations (e.g. Advertising,
Labeling, Net content).

- Standards and Codes of

~ ethics (e.g. CANIPEC,
- If product classifies as COSMEP).

Drug or Medical Device
(registration, advertising,
imports...)

- Brand advertising
Approvals:

Commercial Agreements
(e.g. with distributors or

_ _ retailers).
- Controlled ingredients
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Why would it be a good idea to invest
iIn Mexico




"CANIPEC

* Foreign Direct Investment in Mexico has been continous over the
last decade

* Mexico is the single largest exporter of cosmetics in Latin America
* The main markets are North and Latin America

Main advantages:

* Free Trade Agreements Network: 43 Countries

* Strategic Location for both North and Latin American distribution

« Shipment possibliities-both to the Pacific-and.the Gulf-Atlantic
(most investors are opting for the central area of Mexico)

* Mexican Government interst in promoting FDI
* Mexican employees
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G AREAS OF INTEREST

“CANIPEC

Main Borders

Main Ports

Baja
California

2o Chihuahua

Coahuila

Baja California Sur ¢ ‘ «Sinaloa
Ny Durango

Zacatecas San .
Luis
\ 4 Aguascaienies PO to S i
ayar :
‘ Yucatan s

#lianajuaio . ¥ conmel

Querétaro
Hidalgo
Quintana ¥
Campeche 00

Veracruz

Guerrero

Oaxaca hiapas




CANIPEC

Examples of recent
iInvesments
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o having & grooming P&G

(Guanajuato)

Largest single plant of
shaving machines in the
world

Sustainability design

Investment:
>250 million USD

Official production start:
June 2011
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| Aerosols Unilever
(Morelos)

Deodorants and Anti-
perspirants produced in
over 600,000 m?

Investment:
> 90 millon Euros

Official Production Start
July 2011
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9 Hair Coloring L'Oreal

(San Luis Potosi)

200 million units per year -

Productive area of over
30,000 M?

Investment:
>50 millones de USD

Official Production start:
January 2013 A



o anta Beiersdorf (BDF)
(Guanajuato)
* Production facilities and — -y

research center

* |nvestment:
>130 millones USD
w‘/.;

* Official Production and o |
Investigation Start-.

]j}
July 2014 ;j
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#\\“-ﬁkﬁcANlPEc osmetics plant Belcorp

(Queretaro)

* Production of over 60
million cosmetics per year
* |nvestment:
>110 million USD

e Official Production Start:

First stage 2016

Anuncio de inversién

BELCORP
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