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A Non-for-Profit, private-sector organization
that offers representation, services and
support for the Personal Care Industry as well
as the Home Care Industry, including the
main producers and distributors in Mexico.

CANIPEC IS:
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Fuente: Euromonitor Internacional

FUTURE WORLD MARKET GROWTH

Pacific Alliance members

and observers’ Role
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Mexican Cosmetics Sector

Source: CANIPEC with data from SIAVI & SAT.
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Source: CANIPEC,  with data from UNDATA & SIAVI
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WHAT WE DID IN THE PACIFIC ALLIANCE



Low risk products:
1. Harmonized definition of a 

“Cosmetic product”
2. Recognition of international

ingredients review systems

Post market surveillance
1. No pre-market approvals
2. No Free Sale Certificates
3. International GMP’s recognition
4. No requirements for

registration/notification numbers
in the labels

5. Market Surveillance System

WHAT WE ACHIEVED



MARKET ACCESS RULES

Health Law

Notifications:

- Company operation

- Product
commercialization

- Brand advertising

Approvals:

- If product classifies as 
Drug or Medical Device
(registration, advertising, 
imports…)

- Controlled ingredients

Others

- Laws (e.g. Tax/tariffs, 
Environment, Consumer
Protection, Anti-trust). 

- Regulations (e.g. Advertising, 
Labeling, Net content). 

- Standards and Codes of 
ethics (e.g. CANIPEC, 
COSMEP).

- Commercial Agreements
(e.g. with distributors or
retailers). 



Beyond trading: investing

Why would it be a good idea to invest
in Mexico 



FOREIGN DIRECT INVESTMENT

• Foreign Direct Investment in Mexico has been continous over the
last decade

• Mexico is the single largest exporter of cosmetics in Latin America

• The main markets are North and Latin America

Main advantages:

• Free Trade Agreements Network: 43 Countries

• Strategic Location for both North and Latin American distribution

• Shipment possibliities both to the Pacific and the Gulf-Atlantic
(most investors are opting for the central área of Mexico)

• Mexican Government interst in promoting FDI

• Mexican employees



Main Ports

Main Borders

Most FDI received in 
the past 10 years

AREAS OF INTEREST



Examples of recent
invesments



Shaving & grooming P&G

(Guanajuato)

• Largest single plant of 
shaving machines in the
world

• Sustainability design

• Investment:

>250 million USD

• Official production start: 

June 2011



Aerosols Unilever

(Morelos)

• Deodorants and Anti-
perspirants produced in 
over 600,000 m²

• Investment:

> 90 millon Euros

• Official Production Start

July 2011



Hair Coloring L’Oreal

(San Luis Potosí)

• 200 million units per year

• Productive area of over
30,000 m²

• Investment:

>50 millones de USD

• Official Production start: 

January 2013



Planta Beiersdorf (BDF)

(Guanajuato)

• Production facilities and 
research center

• Investment:

>130 millones USD

• Official Production and 
Investigation Start : 

July 2014



Cosmetics plant Belcorp

(Queretaro)

• Production of over 60 
million cosmetics per year

• Investment:

>110 million USD

• Official Production Start: 

First stage 2016
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We are here to help!!


